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ABOUT US




BLI Thailand

Established in 2002
B2B Outbound: Thai exporters to Global market

Long-standing reputation for being a dependable
and effective sales representative for international
exhibition organizers.

Represent more than 100 trade exhibitions in 50
countries, promote the events to exhibitors in Thailand
and the other Southeast Asian countries.

Strong relationships with government bodies, industry
associations and bellwether companies and SME in
Thailand and Southeast Asia.

Strong industries: food & beverage, hospitality,
agriculture, beauty, lifestyle, auto part and medical
that we bring to bear on securing broad-based
support for exhibitions around the world.

OUR STORY

EXPO Inter

Established in 2017
B2B Inbound: Global business to Thai market
Professional Event Management company

Providing local expertise to international exhibition
organizers wanting to stage events in Thailand and
Southeast Asia. Instant capability to plan, promote
and execute successful events with deep local
knowledge.

Our team of dedicated and experienced MICE
industry professionals grew up in Thailand,
understand regional Southeast Asian cultures,
speak regional languages and have established
both Thailand and regional connections.

Strong industries: Digital, Pro-AY, Smart retail,
Smart cities, Manufacturing, 5G, loT, Solutions



WHAT WE DO

BLI Thailand EXPO Inter

* Trade Exhibitions Representative * End-to-end Event Management
* Exhibitor and Visitor Promotion * Show Secretariat Office
* Oversea sales and marketing consultancy * Sales and aftersales service

* National Group Participations supported * Conference management
by governments (Thailand, Vietham, . ]
Philippines, Malaysia). Marketing and PR for B2B project

* Business matching Operation Service

) ) ) * Onsite Service
* Onsite operation service

* Virtual /Online Platform

* Hosted Buyer Program




OUR SUCCESS




PERFORMANCE

We've brought thousand Thai and Southeast Asian exporters to global export market each year.

Africa, 2%
South America, 2%

Australia, 9%

North America, 12%

Asia, 60%
Europe, 15%

ol [V



OUR SUCCESS

The Saudi Food Show, Riyadh, Saudi Arabia

CERTIFIED BY | "\

NTERNATIONAL




InfoComm ASIA, Bangkok, Thailand

—— po—

mrocomm

ASIA

IT'S WHERE YOU
ANT T0 BE




OUR SUCCESS

Australia After Market Expo, Melbourne, Australia




OUR SUCCESS

Seoul Food Hotel, Korea
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OUR SUCCESS

FHA, Singapore




PROPAK, VIETFOOD, VIETNAM

il




OUR SUCCESS

International Auto Aftermarket Expo, Japan
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OUR SUCCESS

SFF, New York, USA
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OUR SUCCESS

PLMA, Chicago, USA

» Annual Private Label Trade Show (Chica

u World of Private Label
International Trade Show (Amsterdam)

 Idea Supermarket
Featuring New Produ
Salute to Excellence

® PLMALive.com and PL1
= o-scanner.com and
= Roundtable Confer
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China Food & Drink Fair, Chengdu, China




OUR SUCCESS

Fine Food Australia, Sydney
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OUR SUCCESS

Ministry of Industry: Genius Academy — BLl is a Special Coach for International Market.
We selected products from candidates and coach them to do marketing for international market.
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Ministry of Industry: Genius Academy
After selected, we brought them to International Platform. Next project, we will bring them to online platform.
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OUR SUCCESS

Ministry of Commerce Ministry of Foreign Affair

Local to Global DO®

Visions of Isan  meisemn
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Department of Internationcl Trade Promotion
of Commerce, THAILAND

@) &

OTOP

GOINTER

T : ' oL p E | f

, @ I Local to Global  ,°
MHI\ ¢

Go Inter \52‘

13.00-14.30 14.30-16.00 16.10-17.00 '°°
nadAna:38msdvoon Tonmanivssioru UNasSUNISWULAAUR

avulonauinduaod vukaavduAIUIea OTOP PREMIUM GO INTER

Visions of Isan

Friday 2 April 2021

3uf 23 fuensu 2563 . < ; 7 -
15a1 13.00-17.00 u gnsun olurisdun3 NUNISSIU JUBUAS dasdy s:08UsSSsyY

maaad

nsduuun:isudulunan 13.00 u. wislan yeslnnsy
eemslvg drdnanuduaiunmshn marlusseme w issgly

DITP.;_

e 1A T |
"N vy

(OTOP NunJssiu qusens

nssunsSansusun deoalo (Inesaud) $ria . A58 AndlaAu UNNUNITIN qudes

GOINTER  chanudavusacodudhnd 80 v lu 40 Usnarblan ve a
thummmi

N35UN15EIANTT Uiem Uueale (nouaus) $1ie




OUR CUSTOMERS
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OUR PARTNERS

GOVERNMENT & ASSOCIATIONS GLOBAL PARTNERS

2. « BLI
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http://www.infocomm-sea.com/en/supporting-organizations.php#ASPA
http://www.infocomm-sea.com/en/supporting-organizations.php#DAAT
http://www.infocomm-sea.com/en/supporting-organizations.php#MAAT
http://www.infocomm-sea.com/en/supporting-organizations.php#TABDA
http://www.infocomm-sea.com/en/supporting-organizations.php#THA
http://www.infocomm-sea.com/en/supporting-organizations.php#TSA
http://www.infocomm-sea.com/en/supporting-organizations.php#TICA
http://www.infocomm-sea.com/en/supporting-organizations.php#TIDA
http://www.infocomm-sea.com/en/supporting-organizations.php#TLAV
http://www.infocomm-sea.com/en/supporting-organizations.php#APHEIT
http://www.infocomm-sea.com/en/supporting-organizations.php#MDES
http://www.infocomm-sea.com/en/supporting-organizations.php#MHESI
http://www.infocomm-sea.com/en/supporting-organizations.php#GISTDA
http://www.infocomm-sea.com/en/supporting-organizations.php#HSRI
http://www.infocomm-sea.com/en/supporting-organizations.php#MWA
http://www.infocomm-sea.com/en/supporting-organizations.php#ONAB
http://www.infocomm-sea.com/en/supporting-organizations.php#Laos
http://www.infocomm-sea.com/en/supporting-organizations.php#OBEC
http://www.infocomm-sea.com/en/supporting-organizations.php#OCAC
http://www.infocomm-sea.com/en/supporting-organizations.php#ONEC
http://www.infocomm-sea.com/en/supporting-organizations.php#ONDE
http://www.infocomm-sea.com/en/supporting-organizations.php#Software
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Selecting the right exhibition
Set clear & measurable objectives

Planning the exhibition stand

Appoint an exhibition coordinator
Prepare a detailed budget
Prepare the operation

Invite customer and prospects
Promote yourself online

Train and motivate booth staff

O. Follow up your leads

L1 EXP>




1. Selecting the right exhibition

e Determine market

A
Y AW Ly

T —
' A "‘i:i’i%.‘."_

* Exhibition’s profile

* Exhibition’s positioning

* Who are the organizers
* Exhibition’s composition

* The trade promotion agencies

Qo
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2. Set clear & measurable objectives

Have specific goals

28

Generate 50-150 sales lead.

Generate 20-60 inquiries.

Close sales contract at least 100,000 baht.
Find new distributors for three countries.

Give out 200 samples.

Qo
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Planning the exhibition stand

e Svuitable size
e Select location

* Create a High-Impact Stand

COFFEE
*COMPANY -

w PO

Keep your key messages brief, bold

and relevant to your customer needs

Li EXPS
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small booth but BIG IMPACT!
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small booth but BIG IMPACT!

31

:
20

:
3

l
S

TENS:

b
r
=2
-
<t
L

&7




small booth but BIG IMPACT!
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small booth but BIG IMPACT!

N1309

Gnaw Chocolate

E—

NITY PUBLIC COMPANY LIMITED

Speciality & Regional

33




small booth but BIG IMPACT!
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4. Appoint an exhibition coordinator

To maximize efficiency, appoint one
person with overall responsibility for

* Planning
* Budgeting

* Coordinating

: BL1 EXP=
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5. Prepare a detailed budget

* Booth

* Design

*  Product

* Travel

*  Marketing collateral
o Staffs

* Government’s funding

Qo

) BL1I EX[R=
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5. Prepare a detailed budget
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https://smesproactive.ditp.go.th/intro
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Prepare the operation

Read Exhibitor's Manual.

Plan ahead what must be used or ordered from the manual,
ordering onsite will be costly & the items may not be available.

Make sure all important information has been sent to the organizer
or the contractors.

Make sure that all order or information replies are sent within the
stated dead lines in the exhibitors manual.

Li EXPS

Thailand —inter—




/. Invite customers and prospects

The success of trade fair participation has to be made sure before the show starts

Contacts & appointments with important customers or visitors in advance.

The company ‘s presence at the exhibition must be visible & known before the
show begins.

e Communications must be done before the show.

Activities include: public relations, sales promotion, advertising, special
events, etc.

Q
43
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8. Promote yourself online

Everyone goes online and want information right a way. Visitors check website when they plan to visit exhibition.

4

Exhibition’s website

Digital platform

EDM (Electronic Direct Mail)
Social Media

SEQ (Seardh Engine Optimization)
SEM (Search Engine Marketing)
Organizer’s Digital Tools

Qo
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Q. Train and motivate booth staff

Get your best people on the stand, as their performance is central to the success of your exhibition.

*  Set up a task force with a team leader who will be the focal point of the panning and
activities.

* Internal staff: Sales, R&D, marketing, PR

* External staff: Hostesses, Pretties, Interpreters, catering, etc.

* Determine the number of staff needed, the team's composition

* Staffs’briefing before and during the exhibition

Qo
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10. Follow up your leads

* Track the leads: If the target of exhibiting is sales volume, this is the most
important part of the exhibition process for the company.

* Closing sales at the stand can be only a small fraction of what the show
can give in terms of sales contracts. Most contracts are finalized 3 months
after the show, some up to half a year.

* Evaluate all the leads: Summarize the leads that the company attracted at
the show & make 3 months, 6 months report to the management.

) BL1I EXP=
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EXHIBITION CALENDAR
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Event name

INDUSFOOD Manufacturing
INDUSFOOD

Weinter FancyFaire

Vegetarian Food Asia

HCJ

Supermarket Trade Show
Hostex

Foodex Japan

Food Expo Greece

Alimentaria

Food & Hospitality Vietnam (FHV)
CFDF Spring

Hotelex Shanghai

IFE - International Food and Drink Event
UzFood

World Food Poland

Food & Hospitality Asia (FHA)
Food Hotel & Tourism Bali (FHTB)
SIAL Canada

Canton Fair Spring

Country, City
India, New Delhi
India, New Delhi

USA, San Diego, California.

Hong Kong

Japan, Tokyo

Japan, Chiba

South Africa, Johannesburg
Japan, Tokyo
Greece, Athens
Spain, Barcelona
Vietnam, Ho Chi Minh
China, Chengdu
China, Shanghai

UK, London
Uzbekistan, Tashkent
Poland, Warsaw
Singapore

Indonesia, Bali
Canada, Montreal

China, Guangzhou

Date
Jan 06-08, 2026
Jan 08-10, 2026
Jan 11-13, 2026
Jan 23-25, 2026
Feb 17-20, 2026
Feb 18-20, 2026
Mar 08-10, 2026
Mar 10-13, 2026
Mar 14-16, 2026
Mar 23-26, 2026
Mar 25-27, 2026
Mar 26-28, 2026
Mar 30-02 Apr, 2026
Mar 30- Apr 01, 2026
Apr 01-03, 2026
Apr 14-16, 2026
Apr 21-24, 2026
Apr 28-30, 2026
April 29 - May 01, 2026
May 01-05, 2026
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EXHIBITION CALENDAR

21
22
23
24
25
26
27
28
29

30

31
32
33
34
35
36
37
38
39
40

No.

Event name
Interfood Azerbaijan
NRA Show

Iran Agro Food

PLMA’s Private Label Trade Show

Bakery China Spring
IFEX

Fispal Food Service

Natural Health & Nutrition Expo (Spring)

Ethiopia Agrofood

China (Guangzhou) International Nutrition Healthy
Food and Organic Products Exhibition (CINHOE)

Saudi Food Manufacturing Show
Food and Beverage West Africa
Seoul Food & Hotel (vosu SMEs Proactive 1ii'ld)

The Saudi Food Show
JFEX Summer

Summer Fancy Food

Food & Hotel Indonesia (FHI)

Wofex Manila
Vietfood & Beverage

Africa Food Show Kenya

Country, City
Azerbaijan, Baku
USA, Chicago

Iran, Tehran

Netherlands, Amsterdam

China, Shanghai
Philippines, Manila
Brazil, Sao Paulo

China, Guangzhou

Ethiopia, Addis Ababa

China, Guangzhou

Saudi Arabia, Riyadh
Nigeria, Lagos

Korea

Saudi Arabia, Riyadh
Japan, Tokyo

USA, New York
Indonesia, Jakarta
Philippines, Manila
Vietnam, Ho Chi Minh
Kenya, Nairobi

Date
May 05-08, 2026
May 16-19, 2026
May 18-21, 2026
May 19-20, 2026
May 20-23, 2026
May 21-23, 2026
May 26-29, 2026
May TBA, 2026
Jun 04-06, 2026

Jun 04-06, 2026

Jun 08-10, 2026
Jun 09-11, 2026
Jun 09-12, 2026
Jun 15-17, 2026
Jun 24-26, 2026
Jun 28-30, 2026
Jul 21-24, 2026
Jul 29-Aug 1, 2026
Aug 06-08, 2026
Aug 19-21, 2026
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EXHIBITION CALENDAR

41
42
43
44
45
46
47
48
49
50

No.

Event name

Fine Food Australia (vesus SMEs Proactive 1114)
India Foodex

Restaurant & Bar

Speciality & Fine Food Fair

World Food Moscow

Malaysia International Halal Showcase (MIHAS)
Food Asia International Trade Fair

Canton Fair Autumn

Bakery China Autumn

CFDF Autumn

Country, City
Australia, Melbourne
India, Bangalore
Hong Kong

UK, London

Russia, Moscow
Malaysia, Kuala Lumpur
Pakistan, Lahore
China, Guangzhou
China, TBA

China, Nanjing

Date
Aug 31- Sep 03, 2026
Aug TBA, 2026
Sep 01-03, 2026
Sep 15-16, 2026
Sep 15-18, 2026
Sep TBA, 2026
Sep TBA, 2026
Oct 31-Nov 04, 2026
Oct TBA, 2026
Oct TBA, 2026

51

52
53
54
55
56
57
58
59
60
61

62
63

Abu Dhabi International Food Exhibition
Horeca Jordan

Food Week Korea (Coex Food Week)
FoodExpo Qazagstan

Café Show

Food & Hospitality China (FHC)

JFEX Winter

Natural Health & Nutrition Expo (Autumn)
PLMA'’s Private Label Trade Show
World Food Istanbul

Drink Japan

AgroFood Jeddah & Propak

Food Africa

UAE, Abu Dhabi
Jordan, Amman
Koreaq, Seoul
Kazakhstan, Almaty
Koreaq, Seoul

China, Shanghai
Japan, Chiba
China, Wuhan

USA, Chicago
Tirkiye, Istanbul
Japan, Chiba

Saudi Arabia, Jeddah
Egypt, Cairo

Oct TBA, 2026
Oct TBA, 2026
Nov 4-7, 2026
Nov TBA, 2026
Nov TBA, 2026
Nov TBA, 2026
Nov TBA, 2026
Nov TBA, 2026
Nov TBA, 2026
Dec 15-18, 2026
Dec TBA, 2026
Dec TBA, 2026
Dec TBA, 2026
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BLI (Thailand) Co., Ltd.
EXPO Inter Co., Ltd.

170/20 Ocean Tower 1, 8™ Flr,
New-Ratchadapisek Rd., Klongtoey,
Bangkok 10110 Thailand.

Ms.Kanokwan Sukchaisri
Managing Director

E. kanokwan@blithailand.com
M. +66 818331839

Line. o-kanokwan
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